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MODULE: INDUSTRIAL PSYCHOLOGY 1B: ERGONOMICS 
SECTION  A – MULTIPLE CHOICE QUESTIONS (40) 
1. Ergonomics refers to the study of elements, the relationship between these 
 elements and the boundary surrounding it. 
 
a) True 
b) False 
 
2. For ergonomics, the human is part of the system and must be fully integrated into 
 it at the design state.  Human requirements are therefore system requirements and 
 refers to: 
 
a) Equipment that is usable and safe 
b) Tasks that are compatible with people’s expectations and limitations 
c) An environment that is comfortable and appropriate for the task 
d) All of the above 
e) None of the above 
 
3. Which of the following is not a feature  of microergonomic task design? 
 
 
a) Design of work organisation 
b) Design of the context 
c) Design or selection of the task objects 
d) None of the above 
 
4. Which of the following is not a feature  of macroergonomic task design? 
 
a) Design of jobs 
b) Optimal choice of technology 
c) Design of the procedures 
d) Work roles, communication and feedback 
e) None of the above 
 
5. Which one of the following disciplines  emphasises that every job is important, 
 appropriate bonus schemes be introduced and that production standards and 
 targets be set? 
 
a) Scientific management 
b) Work Study 
c) Occupational medicine 
d) Human Performance Psychology 
e) None of the above 
 
6. Which one of the following is a guiding philosophy of Ergonomics? 
 
a) Fit the man to the job (FMJ) 
b) Fit the job to the man (FJM) 
c) All of the above 
d) None of the above 
 
 
7. Which of the following ergonomic tools ensures that an investigation is 
 thorough and not merely reflecting the investigator’s main area of expertise or 
 interest? 
 
a) Checklist 
b) Task analysis 
c) Task evaluation 
d) a) and b) 
e) None of the above 
 
8. Which of the following ergonomic tools drives human-centred design by 
 providing a system specific context for the application of the fundamental 
 ergonomics principles? 
 
a) Checklist 
b) Task analysis 
c) Task evaluation 
d) a) and b) 
e) None of the above 
 
9. Which three concepts are prominent in any discussion of the economic 
 benefits of ergonomics? 
 
a) Checklist, task analysis, system design 
b) Job analysis, work organisation, human-machine interaction 
c) Physical demands, mental demands, work overload 
d) Efficacy, effectiveness, efficiency 
e) All of the above 
 
10. Which of the following factors influences the direction and growth of 
 ergonomics? 
 
a) Technology push 
b) Rapid development 
c) Demographic change 
d) All of the above 
e) None of the above 
 
11. The general adaptation syndrome is a three phase response to ____. 
 
a) fatigue 
b) stress 
c) strain 
d) mental inability 
e) emotions 
 
12. ____ manifests itself as an increasing reluctance to continue with a task. 
 
a) Fatigue 
b) Stress 
c) Strain 
d) Mental inability 
e) Emotions 
 
13. What does the term circardian rhythm refer to? 
 
a) Body mass changes over a lifespan 
b) The post lunch dip 
c) The periodic change of certain psychological variables such as body temperature and 
blood pressure over a period of 24 hours 
d) The periodic change of certain physiological variables such as body temperature and 
blood pressure over a period of 24 hours 
e) None of the above 
 
14. Which of the following are common organisational stressors? 
 
a) Physical and psychological job demands 
b) Role in the organisation 
c) Relationships at work 
d) Career development 
e) All of the above 
 
15. Which of the following is not an effect  of occupational stressors on the 
 individual? 
 
a) Reduced safety 
b) Raised blood pressure 
c) Depressed mood 
d) Increased anxiety 
e) Irritability 
 
16. Which of the following is not an effect of occupational stressors on the 
 organisation? 
 
a) High absenteeism 
b) High staff turnover 
c) Poor morale 
d) Reduced safety 
e) Increased risk of cardiovascular disease 
 
17. Guidelines for the design of shiftwork  include that: 
 
a) Social customs and circumstances of employees be considered 
b) Employees should have flexibility and choice over working hours 
c) Employees should have support from their spouses/partners 
d) a) and b) 
e) a) and c) 
 
18. What do the concept “hours of work” refer to? 
 
a) Time that the employee spend at work 
b) Time that the employee is at his/her employer’s disposal 
c) Time that the employee travel to work 
d) a) and b) 
e) None of the above 
 
 
 
19. Hänecke et al. (1998) analysed accident risk and hours of work for the German 
 working population. According to the researchers, when did the accident risk rise 
 for shifts starting at 06h00? 
 
a) After 13h00 
b) After 21h00 
c) After 22h00 
d) After 05h00 
e) After 14h00 
 
20. ____ has the potential of causing social or physical harm in the workplace. 
 
a) Psychosocial hazards 
b) Protective clothing 
c) Disease 
d) Fatigue 
e) Stress  
 
21. ____ occurs when environmental stimuli give rise to neural events. 
 
a) Perception 
b) Banner blindness 
c) Coding 
d) Attention 
e) Sensation 
 
 
22. ____ is a construction of a model of the event that caused an initial sensation. 
 
a) Perception 
b) Banner blindness 
c) Coding 
d) Attention 
e) Sensation  
 
 
23. Sensation is characterised by: 
 
a) the intensity of the stimulus 
b) neural discharge evoked 
c) subjective experience 
d) all of the above 
e) none of the above 
 
 
24. Which one of the following contains symbols related to current processing and has 
 limited capacity? 
 
a) Short-term memory 
b) Long-term memory 
c) Episodic memory 
d) Semantic memory 
e) None of the above 
 
25. Mnemonics refers to: 
 
a) a way of remembering related facts or figures by organising them according to a specific 
visual field known to a person 
b) a way of remembering unrelated facts or figures by organising them according to a 
specific visual field known to a person 
c) linking words to concrete or abstract concepts 
d) a process of reduction 
e) none of the above 
 
26. ____ predicts strain when job  demands are high and when  employees have 
little control over  work. 
 
a) Karasek’s Demand-Control Imbalance Model 
b) Siegrist’s Effort-Reward Imbalance Model 
c) Taylorism 
d) All of the above 
e) None of the above 
 
 
 
27. Perception is mediated by organisational factors such as personality, mood and 
 context in which sensation takes place. 
 
a) True 
b) False 
 
28. ____ focus on the relationship between the extrinsic effort required to do a job and 
 the rewards of the  job. 
 
a) Karasek’s Demand-Control Imbalance Model 
b) Siegrist’s Effort-Reward Imbalance Model 
c) Taylorism 
d) All of the above 
e) None of the above 
 
29. Which one of the following contains symbolic structures built up through 
 learning in which data can be rooted? 
 
a) Short-term memory 
b) Long-term memory 
c) Episodic memory 
d) Semantic memory 
e) None of the above 
 
30. ____ refers to perceptual objects located on web pages to help users orientate 
 themselves during search. 
 
a) Perception 
b) Banner blindness 
c) Coding 
d) Attention 
e) Sensation  
 
31. Systems can be improved by: 
 
a) designing a user interface that is more compatible with the task and user 
b) changing the work environment by making it safer and more appropriate for the task 
c) changing the task to make it more compatible with user characteristics 
d) all of the above 
e) none of the above 
 
32. Which of the following endocrine markers is currently used by researchers to 
 determine overall level of work or life stress? 
 
a) Urine 
b) Saliva 
c) Blood pressure 
d) All of the above 
e) None of the above 
 
33. Which of the following refers to an activity directed to facilitate the processing 
 of an expected stimulus? 
 
 
a) Attention 
b) Attentional blink 
c) Coding 
d) Banner blindness 
e) None of the above 
 
34. Implementing ergonomics in system design makes the system work better by 
 eliminating aspects of system functioning that are undesirable and uncontrolled. 
 These aspects refer to 
 
a) Inefficiency 
b) Fatigue 
c) User difficulties 
d) a) and c) 
e) All of the above 
 
35. Which of the following is not a personal factor that can influence physical work 
 capacity? 
 
a) Body mass 
b) Air pollution 
c) Alcohol 
d) Training 
e) Tobacco 
 
36. Which of the following refers to the time taken to switch attention from  one target 
 (stimulus) to the next? 
 
a) Attention 
b) Attentional blink 
c) Coding 
d) Banner blindness 
e) None of the above 
37. To what does the vigilance paradigm refer to? 
 
a) The ability to sustain attention over long periods 
b) The ability to keep motivated in difficult working conditions 
c) The interval between executing an action and receiving feedback 
d) All of the above 
e) None of the above 
 
38. Which of the following refers to  increasing the number of links between a new item 
 and the associative network in the memory? 
 
a) Expanded mnemonics 
b) Mnemonics 
c) Elaborative rehearsal 
d) Visual imagery 
e) Chunking  
 
39. ____ is an important variable affecting a person’s ability to carry  out continuous 
 tasks. 
 
a) Motivation 
b) Attention 
c) Banner blindness 
d) Feedback 
e) None of the above 
 
40. Which of the following is not an  environmental factor that can influence physical 
 work capacity? 
 
a) Climatic factors 
b) Noise 
c) Altitude 
d) Protective clothing 
e) Nutritional status and general health 
 
  
SECTION B – LONG QUESTIONS  
1. Describe the Key ingredients for successful participation in work design (5) 
 
2. Explain what is meant with the term “circardian rhythm”.   (5)  
 
TOTAL / TOTAAL         [50] 
 
 
 
 
 
 
 
MODULE: INDUSTRIAL PSYCHOLOGY 1B: CONSUMER PSYCHOLOGY 
 
Question 1: Multiple Choice 
 
Choose the one alternative that best completes the statement or answers the 
question. 
 
1.1 Lebo needs a new cell phone, but is anxious about which phone she should 
buy.  Many of her friends own popular phone models but complain about lost calls, 
short battery life, and poor predictive text functionality.  While she has identified 
several attractive phone models, she doesn't feel like she can really try the phones 
out in such an artificial setting and is nervous that she might pick a phone that 
doesn't work as well as she had hoped.  Lebo perceives ________ associated with the 
purchase of a new phone. 
 
 a. Financial Risk 
 b. Social Risk 
 c. Psychological Risk 
 d. Functional Risk 
 e. Time Risk 
 
 
1.2 Hype Mobile is a Korean cellular phone manufacturer that has significant 
market share in the United States and was the first to introduce camera phones to the 
US market. Its most recent advertising campaign showed three of its phone models 
and three people in different clothing fashions and asked readers to match the phone 
with the caller. Hype's advertisements engage the attention of audiences by playing 
on their need for ________.  
 
 a. Closure 
 b. Grouping 
 c. Stereotypes 
 d. Peer Pressure 
 e. Figure-and-Ground Relationships 
 
 
1.3 In the late 1950s Coca-Cola used _____ to try to persuade moviegoers to buy 
more popcorn and drink more Coke by displaying hidden messages that were not 
noticeable to the aware conscious. 
 a. Subliminal Advertising 
 b. Super-bliminal Perception 
 c. Deceptive Promotion 
 d. Perceptual Distortion 
 
1.4 Ivan Pavlov was the first theorist to describe the _____ theory as learning 
model.  According to his theory, learning occurs when a stimulus that is paired with 
another stimulus that elicits a known response serves to produce the same response 
when used alone. 
 
 a. Behavioural Learning 
 b. Classical Conditioning 
 c. Observational Learning 
 d. Stimulus Generation 
 
 
1.5  When consumers are presented with too much information, called _____, they 
may encounter difficulty in encoding and storing it. 
 
 a. Overcapacity 
 b. Information Overload 
 c. Information Overflow 
 d. Bombardment 
 
 
1.6 ________ refers to the value inherent in a well-known brand name and stems 
from the consumer's perception of the brand's superiority, the social esteem that 
using it provides, and the customer's trust and identification with the brand. 
 
 a. Licensing 
 b. Brand Loyalty 
 c. Family Branding 
 d. Brand Equity 
 e. Encoding 
 
 
1.7 Luphiwo is looking to buy a new HDTV set.  He knows from friends that LCD set 
screens reflect less light than plasma set screens, but that LCD sets are also more 
subject to blurring than plasma sets.  This is an example of the ________ component 
of his attitude toward HDTVs. 
 
 a. Conative 
 b. Objective 
 c. Cognitive 
 d. Affective 
 e. Situational 
 
 
1.8 ________ portray consumers' attitudes with regard to an attitude object as a 
function of consumers' perceptions and assessment of the key attributes or beliefs of 
that object.  
 
 a.  Multiattribute Attitude Models  
 b.  Functional Models  
 c.  Dual Mediation Models  
 d.  Cognitive Dissonance Theories  
 e.  Tricomponent Attitude Models  
 
 
1.9 Microsoft wants to measure public attitudes toward the default media-playing 
software included in its Windows operating system. Which of the following types of 
multiattribute attitude models would be most appropriate for Microsoft to use? 
 
 a.  theory-of-reasoned-action model  
 b.  trying-to-consume model  
 c.  attitude-toward-object model  
 d.  attitude-toward-behavior model  
 e.  attitude-toward-the-ad model  
 
 
1.10 ______ is the process by which one person informally influence the actions or 
attitudes of others.  
  
a. Advertisement 
 b. Promotion 
 c. Opinion Leadership 
 d. Sales 
 
 
1.11  The stages in the adoption process end: 
 
 a.  with consumer trial of the product  
 b.  with consumer adoption of the product  
 c.  with consumer rejection of the product  
 d. Either (a) or (c) 
 e. Either (b) or (c) 
 
 
1.12  Of the three levels of consumer decision making, ________ requires the 
greatest effort on the part of the consumer. 
 
 a.  Extensive Problem Solving  
 b.  Economic Problem Solving  
 c.  Limited Problem Solving  
 d.  Passive Problem Solving  
 e.  Routinized Response Behavior  
 
 
1.13 In the cognitive model of decision making, consumers often develop shortcut 
decision rules called _____ to facilitate the decision making process  
  
a.  Disjunctive Rules  
 b.  Evoked Set  
 c.  Lexicographic Rules  
 d.  Heuristics  
 
 
1.14  The judges of American Idol always have a Coca-Cola within easy reach 
(and view).  This is an example of ____ . 
 
 a.  Broadcast Media  
 b.  Buzz Marketing  
 c.  Product Placement  
 d.  An Advertorial  
 e.  An Infomercial  
 
 
1.15  Socially beneficial forms of doing business include ____ . 
 
a.  Buzz Marketing  
 b.  Stimulus Generalisation  
 c.  Viral Marketing  
 d.  Deceptive Advertising  
 e.  Cause-Related Marketing  
          (15 × 1) 
Question 2: True/False 
Write 'T' if the statement is true and 'F' if the statement is false. 
 
2.1 Marketers are much more interested in what consumers objectively know about their 
products than what they perceive. 
 
2.2 The minimal difference that can be detected between two similar stimuli is called the 
absolute threshold. 
 
2.3 Hemispheral lateralization is also known as the split-brain theory. 
 
2.4 Once information is perceived, it is first stored in the short-term store, then the long-
term store, then the sensory store. 
 
2.5 A person who has donated to charity before is more likely to donate again than 
someone who has never donated. 
 
2.6 Attitudes are an expression or reflection of the consumer's general values, lifestyle, 
and outlook. 
 
2.7 During the first stage of the adoption process the consumer is first exposed to the 
product innovation. 
 
2.8 After talking to a knowledgeable friend, Eric decides that a HD PVR decoder will work 
well with the television in his bedroom. He also calls the service provider to find about the 
monthly subscription fees. Fortunately, a satellite dish has already been installed where he 
stays. This scenario is an example of the Interest Stage in the adoption process. 
 
2.9 Moods can be defined as a response to a particular environment. 
 
2.10 The passive consumer model depicts the consumer as basically submissive to the 
self-serving interests and promotional efforts of marketers. 
 
2.11 Perceptions of a company’s lack of social responsibility or unethical marketing 
strategies rarely have a negative effect on consumer purchase decisions. 
 
2.12 Children are less likely than adults to imitate the behavior they see on TV with little or 
no evaluative judgment. 
(12 × 1) 
 
Question 3 
Name the five basic components of communication.      (5)  
 
Question 4 
Identify and describe four of the five adopter categories.     (8) 
 
Question 5 
Consumers are frequently presented with incomplete information. Identify four strategies that 
consumers can adopt for coping with missing information.     (4) 
 
Question 6 
How does the societal marketing concept differ from the marketing concept?  (6) 
 
TOTAL: 50 
